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eet BSeEVeVesessesses 


Still in the Lead. 
Still Advancing. 


A gross circulation statement is of no value what- 
ever to a buyer of advertising space. 

The only paper in St. Louis which dares publish a 
net statement day by day and month by month is 


IIE NEPUBLIC. 


AN INCREASE OF 


TEN PER CENT 


OVER JULY, 1893. 
Daily Average Sold in July, 1894, - 56,568 
Daily Average Sold in July, 1893, 51,757 
Daily Average Gain, 4,811 

ou~unesmesren ° ° OOCIEG. 

watjon rinet etven montuceries, 126,300, 
PROOFS OF CIRCULATION furnished at any time in detail, 
accompanied by affidavit, giving met circulation, deducting spoiled 


papers in printing, left over and unsold. Ask for proofs in any prac- 
ticable manner and they will be supplied. 





RATES QUICKLY FURNISHED BY 


THE REPUBLIC, ST. LOWS, MO. 


Or at New York Office, 146 Times Building. 
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&S 
The Crops © uN 


Are in the South “SS 
This Year, 

There was no drought there. These 

crops are about the largest on record. 

Rain, large crops and prosperity are 
blessing the South. The farmers and 
people of the Southern States will have 
more money the coming year than they 
ever saw before. They will spend it too. 

The newspapers that reach these pros- 


perous people are upon the ATLAN- ‘ 


)) Tic Coast Lists. These Lists are 
‘, arranged so that almost any 
special section can be easily 
covered. The 
New England 


and Middle 
States as well. 
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WASHINGTON. 


lhe short essays on how to advertise in a 
State, now appearing weekly in Printers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 


Population, 349,390. Issues 227 
newspapers, 18 daily. Area, 66,880 
square miles. Inhabitants to the square 
mile, 5.05. 

The cities having over 5,000 inhabit- 
ants are: 


The following is a complete list of 
papers in Washington accorded over 
1,000 circulation. Circulations to which 
the asterisk is attached may be relied 
upon absolutely. 

DAILIES, 
Seattle.......Press-Times ......escces 8)444* 
Telegraph ° 
Post-Intelligencer, 
.Ledger..... 
Spokane......Chronicle, 


iC ee ee 

N’wWhatcomReveille,.......++ 

P’t Townsend 

Walla Walla. Union........ 
WEEKLIES, 


Seattle.......Freeman’s National 
Farmer and Turfman.12,500 
Post-Intelligencer. 
Press-Times 
Telegraph 
Soundings 
Walla Walla. Union-Journal, 
N'wWhatcomReveille 
5 Dramatic Star.. 


New 
ti 


e 
Walla Walla.Statesman 
P’t townsend Leader + 
Seattle. . Trade Register........ 
SEMI-MONTHLY,. 
.Puget Sound Merchants’ 
eview..... 
MONTHLIES, 
Seattle. ..... Pythian Herald 3,286* 
Tacoma..,... NW. Horticulturist,Agri- 
culturist and Stockman 2,250 
Puget Sound Lumberman 2,250 
Seattle. Washington Odd-Fellow. 2,000* 
Tacoma..,,,,Reimann’s Railway ard 
Navigation Guide 


Seattle. 


1,500* 


.. Ingraham & Coryell’s Se- 
attle Guide 1,333* 
The dailies with their weeklies in 
Seattle, Tacoma and Spokane Falls go 
well over the State. 


Editor of Printers’ Ink: 

When the advertiser intends entering the 
State of Washington it is well to know three 
important facts: 

irst—There are*two natural ‘divisions of 
the State, viz.: the Western or Coast Slope, 
which has the bulk of population, and Eastern 
Washington, which embraces the larger area. 

Western Washington's resources are its im- 
mense forests, mines, manufactories and fish- 
eries, and agriculture in a limited degree. 

Eastern Washington depends principally 
upon agriculture and mining. The climatic 
conditions are also almost diametrically in op- 

ition. The Western slope is mild, with 
ey annual rainfall; the Eastern, while not 
rigorous, is similar to the more temperate of 
the Eastern States, and the rainfall is under 
average 

Second—The leading dailies of the cities 
have large out-of-town circulations and have 
a greater influence throughout the State, than 
is usually the case in other sections. There- 
fore the best results can be secured from the 
morning dailies. 

Third—The weekly issues of the city dai- 
lies have probably a greater scope than in any 
other State, as they not only have good circu- 
lations, reaching every corner of the State, 
but they, to a very large degree, take the 
place of local papers, particularly in the 
sparsely settled sections. 

The people of Washington, as a rule, are 
liberal patrons of the papers, and in the 
smaller towns and villages the city weeklies 
are taken as well as the local papers, 





WEST VIRGINIA. 


The short essays on how to advertise in a 
State, now appearing weekly in PRINTERS’ 
Ink, will eveniually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 


Population, 762,794. Issues 166 
newspapers—12 daily. Area, 24,645 
square miles. Inhabitants to the square 
mile, 30.78. 

The cities having more than 5,000 
inhabitants are : 

Wheeling 

Huntington ..... ae 

Parkersburgh 

Martinsburg 

Charleston, ....00005 








seas 
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The following is a complete list of 
West Virginia papers accorded over 
1,000 circulation. Circulations to which 
the asterisk is attached may be relied 
upon absolutely, 

DAILIES, 


Wheeling .... Evening News.......... 5,000% 


Intelligencer ........... 4,000 









Register ....... eoccccce 4,000 
WEEKLIES, 
Wheeling ....Sunday Register ...,... 7,500 
Intelligencer............ 4,000 
Ohio Valley Farmer and 
__ Labor Journal........ 4,000 
TT, eas 4,000 
Huntington .. Baptist Banner + 3y700* 


Clarksburg. ..News......... 
Parkersburgh.State Journal 
Clarksburg... Telegram 





Morgantown . Post............. 1,340* 

N. Martinsv’e Wetzel Democrat ee 1,045* 

eS, ES. cacdcsrenad 1,008* 
MONTHLY, 


Clarksburg... Public School Mirror... 1,000* 

West Virginia is the fourth State in 
quantity of coal mined, and Pennsyl- 
vania alone produces more coke. Its 
supply of salt is said to be inexhaust- 
ible, and petroleum is abundant. Man- 
ufacturing is chiefly confined to towns 
on the Ohio river. 


A MODERN SOLON. 

While in the Tribune Building, in “the city 
of New York, recently, we did not forget to 
call on that lively newspaper _ who reall 
represents the newspapers, A. Frank Richard- 
son, We found him as good-natured, jolly, 
full of life, push and prosperity as ever. 

He does not believe in lying about the cir- 
culation, for lying is cowardly and beneath 
any business man, If you have a circulation 
of which you are ashamed, everlastingl 
hustle until you get a circulation of whic 
you can be proud, and that will be recognized 
as adequate to, or large for, the field which 

ou occupy. Let every claim be founded on 

facts, and be sure by the excellence of your 
paper and the push you have given to every 
t of your business, that the factsare of a 
ind worthy of beingtold. Practice what you 
h, and let advertisers know your circu- 
tion, your ability to serve them, toeffectually 
reach buyers. Study your own business, your 
own interest. You are in business to make a 
living. _Learn from experience, and then 
work. Do not go backward. You never will 
if you are willing to work. Keep up with and 
a fittle ahead of the procession. Doas you 
would be done by, and do it with a will andin 
dead earnest, hese mottoes, lived up to, 
have enabled Mr. Richardson to serve the 
papers which he represents most acceptably, 
and to lay by in store of legitimate profits 
sufficient to afford himself and family a 
splendid home in New York.—Chicago Na- 
tional Printer and Fournalist. 


HE KNOWS HOw IT IS IN TEXAS. 

It is not always an easy matter for an ad- 
vertiser to find out the exact circulation of a 
paper, from the fact that the average editor 
does not consider himself well qualified for 
business until he can look you calmly in the 
eye and lie about the number of his sub- 
scribers,— 7yler (Tex.) Harpoon. 








A SAVER OF SOLES, 

The following is painted on a sign which 
hangs over a shoe shop in Bridgeport, Conn. : 

Here lives a man, who don’t refuse to make 
or mend your boots or shoes. hose leather 
is good, whose work is quick, whose stock is 
of the best and he gives no tick, and when he 
dies he fears no coads, for he has saved so 
many (souls) soles, 


IT CARRIES WEIGHT. 

Printers’ Ink isa publication devoted to 
the science of advertising, and its opinion is 
that of an expert. It is worth noticing that it 
thinks, and says positively, that religious 
journals are good to advertise in. We believe 
this to be true, and the expert opinion of 
Printers’ Ink will undoubtedly have great 
weight with the advertising public, as it 
ought.—Sacred Heart Review. 


Tue New England Newspaper Union, of 
Boston, sends Printers’ Ink a very beautiful 
specimen of the typographical art in the shape 
of a catalogue of its list of 174 country weekly 
papers. 


paces Atlan aeiiaiaaad 
AN ADVERTISING SCHEME. 

















t 
When a serious looking gentleman stopped 
old Mrs, Goodman in the street Sunday. morn- 
ing and offered her a small pamphlet, she 
accepted it with pleasure, 








en 
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2. 
But when, at home, she became aware of 
the insidious character thereof, she rejected 
it with scorn, 
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ADVERTISING FOR RETAILERS. 
Edited by Charles Austin ‘Bates. 


Retail merchants ari invited to = advertisements for tion and 
to retail adve' 


uestions about an: fment at pertainin, 
cat hints for the bettermen +g this _- SA 
this is the retail branch. 


suggestio’ 
send ideas, experiences 
ine is a clearing-house for 








laken as a whole, the display adver- 


tising in the New York papers is worse 
than that in the papers of any other 
large city in America, 

‘he rates for space are higher than 
they are any place else, and it would 
seem that, for this very reason, greater 
care would be taken in the preparation 
of copy. As a matter of fact, there 
are, perhaps, not more than half a 
dozen houses which publish anything 
meritorious in this line. As a rule, 


the construction is bad, and the dis- 
play, if possible, worse. Still the ad- 
vertising must pay, or it would not be 
done, and where all of it is bad, one 
ad has as much chance as another, 

rhe trouble is that one by one the 
merchants are waking up to the fact 
that careful attention makes the adver- 
tising very much more profitable. 

I have seen this conclusively demon- 
strated during this year in the case of 
J. Il. Little & Co., furniture dealers 
on Fourteenth street. 

\ccording to metropolitan standards, 
the expenditure of this house for ad- 
vertising is small, being certainly not 

e than $12,000 per year. 

Mr. Little, who attends to the adver- 
tising himself, tells me that his work 
in this direction has always paid, but 
that it has paid better this year than it 
ever did before. 

This is a remarkable fact, consider- 
ing the general depression of business, 
In fact, 1 know of at least two fur- 
niture houses in New York whose sales 
have been from 25 to 40 per cent less 
than they were last year. The June 
business at Little's was 40 per cent 
greater than that of any preceding 
June. The July business was 100 per 
cent more than it was last year. The 
August business up to the 15th of the 
month was double that of the corre- 
sponding month of ’93. 

This enormous increase is not due 
to any special sales, hor to extraordi- 
nary effort of any kind. The only ex- 
planation for it is the fact that, for the 
past five or six months, the advertising 
has been particularly good. 


I reproduce an advertisement which 
appeared probably a year and a half 
ago, and which is a fair example of the 
style of advertising then used. I think 
it is no worse, and no better than the 
general run of New York newspaper 


advertising. 
No.1. 


FALL IN! 


THE GRAND PROCESSION 
Bound for Little’s, 


8 and 8 West 14th St, 
FOR THE 


BEST BARGAINS 
IN 
Furniture and Carpets. 


Talking of Furniture, that handsome ook 

Bed Koom Suit is a winner at $14.50. 

only a —. though. Take your dake of 
other styles, all well made, 

beautiful and cheap. 


CASH OR CREDIT. 
MAKE NO MISTAKE! 
The People’s Favorite Homemakers Are 


J. H. LITTLE & €O., 


3 and 5 West 14th St. 

















Compare it with advertisement No. 
2, which appeared in the latter part of 
No. 2. 


S demnisig 


about Couches. 


This week we are making a run on Imita- 
tion Leather Couches. Don’t condemn them 
because we say “ imitation.” 

The manufacturers call it “‘ Union Leath- 
er.” We don’t use the term because it is 
misleading, and we prefer to call things by 
their proper names, 


It is, however, the best substitute for 
leather that we have ever seen, and you run 
no risk whatever in buying it. 


The couches are g length, have broad 
seats, roll heads, and are made in all the 
colors of real leather. Price this week $12.75. 


J. H. LITTLE & CO,, 


3 and 5 West 14th St. 





eos 


| 
i 
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April of this year. No. 2 has a solid, 
straightforward, honest ring to it that 
is very winning to most people. Asa 
matter of fact, the advertisement sold 
a large number of couches. 

It would have been strengthened by 
the addition of a short paragraph in 
very small type at the end, calling at- 
tention to the general business and 
making the statement that goods are 
sold for cash or on credit. Some such 
note as this ought to appear in every 
advertisement of such a house. Aside 
from that, I do not think that this ad- 
vertisement could be bettered in any 
way. 

As it shows in the pages of PRINT- 
ERS’ INK, the ad is not particularly 
prominent, but the very plainness of it 
makes it stand out remarkably well in 
the black columns of the New York 
dailies. ‘he original ad was headed 
with an outline cut, and this, of course, 
added to its attractiveness. The same 
style, always with the outline cut, is 
used in all of Little’s ads. 

Mr. Little has been a reader of 
PRINTERS’ INK this year, and says that 
he has been greatly benefited by the 
ideas and criticisms which have ap- 
peared in this department. This, of 
course, is very gratifying to the editor. 

* 


*°* 

Another one of the half a dozen good 
advertisers in New York, it goes with- 
out saying, is the firm of Rogers, Peet 
& Co. So much has been said about 
their advertising that almost everybody 
at all interested in the subject is famil- 
iar with it. 

The firm talks a great deal in their 
advertising about being able to fit all 
sorts and conditions of men. The 
editor and his friend doubted this very 
much and went to investigate. The 
editor has always been told that he was 
the hardest man in America to fit, but 
he got the fit at Rogers, Peet & Co.’s, 
When it was delivered, he found a 
guarantee check in one pocket. It is 
one of the best things in the line of 
advertising that I have ever seen. It 
certainly inspires confidence and makes 
one feel on good terms with the house. 
There is just one thing about it that I 
do not like at all, and that only because 
it sounds like cant. It sounds just a 
little bit too good. It is the sentence : 
‘We are doing our best to make a 
perfect store and perfect salesmen and 
perfect merchants.” As a matter of 
fact, I expect that Rogers, Peet & Co. 
are doing their best to make a perfect 


store and perfect salesmen because in 
that way they will make money. I do 
not think that they would stay in the 
business twenty-four hours simply to 
arrive at moral perfection. 

If they would simply say : ‘* We are 
telling the truth as near as we can and 
trying to make our salesmen tell the 
truth, because we know that this 
method will gain confidence, and in the 
long run make more money than any 
other”—they would be telling the 
exact truth, and casting no reflections 
on their honesty. 

The most of people have not yet 
arrived at the point of being perfectly 
good just for the sake of being per- 
fectly good. This state of affairs is, 
as yet, what Senator Ingalls calls an 
“iridescent dream.” 

I showed this check to a man who is 
about to open a business in Hartford, 
Conn. He is a business man, and he 
said at once that the check was a good 
thing. Said he was going to adopt 
something of that kind himself, al- 
though he had never thought of it 
before. 

He also said: ‘‘ There is nothing to 
be afraid of about such a guarantee. 
If a man is going to run a straightfor- 
ward, honest business, there is no 
reason in the world why he should not 
give a strong guarantee with every 
purchase.- If he is not going to run 
an honest business, he had better not 
run any at all.” 

Which is all very true, but being 
honest is not enough in this day and 
age—one must have the appearance of 
honesty as well, and this guarantee 
check gives that appearance more 
strongly than anything I have recently 
seen. 





180587 sal: Ps 
lesman 
CHECK. 

If the bargain is not satisfactory, return the 
clothes within ten days and you shall have 
your money (dress suits and white goods ex- 
cepted). 

f they do not wear well, we shall be glad 
ger for the loss at any time. 

he price is the same to everybody, and as 
low as anybody anywhere sells such clothing 
for ; and the quality is as stated. 

This check identifies the transaction. Keep 


it. 
ROGERS, PEET & CO. 
Broadway & 32d Street, 
New York. 


les we ask as a favor that you inform us 
of any cause for dissatisfaction of any sort. 
We are doing our e a perfect store 
and SP ey = salesmen and perfect merchants. 
us by pointing out our short-comings 

















For Real Estate—(By S. E. Gross, Chicago). 


THE WHICH FORKS? 


When the darkey came to a fork G 
in the road and did not know 
which was the right one for 
him to take he decided N 
to take neither, and Ww But if 
said: “Dis darky oO youarea 
take to de man of a fam- 
woods,” E ily you cannot 
M “take to de woods,” 
oO but MUST take one road 
TO (2 H © ior the other—either the up 
O _ road to home ownership or 
U _ the down road to con- 
You can Ss tinued house renting. 
decide the E You are now at the 
qué stion to-day, fork in the road. 


d in such a way 


R__ Whichshallit 
that you can soon own E 


be? Up or 


a beautiful home and need N down? 
never pay another dollar in = 

rent for the remainder of your I 

life. If you have but $1oincash you 

can m ake the start on the up road, and it G 


will be the best choice you ever made. 





For Shoes—( By C. A. Bates). 


A CORNER 
ON CORNS. 


9 








Have you got one? Corn cures 
won’t cure corns half as quick as 
right-fitting shoes, and when the 
shoes cure them they stay cured 
—don’t come back any more, An 
especially desirable shoe is this 
Ladies’ . French Kid Button, 

opera toe, patent leather, diamond 
tip and medium heel. It isa 
stylish, comfortable, small-look- 
ing shoe of great durability. 


> —_O—. 


e— 





For a Grocer. 


A GROCER 
With any “SAND” 


Will not put it in his sugar, but rather into 
business principles, Pure sugar is a good 
thing to be able to sell, but much of it is adul- 
terated in these days. 

The watchful grocer is careful what he 
buys—then he knows what he is selling. 

his is the only way in which a reputation 
= reliability can be built up. We buy the 
, therefore sell the best, and are satisfied 
with a reas onably small profit. 


best 





For Jewelry. 
In a Friendly 
Way 


Let us ask you to note —a> 
that lot of hair ornaments, fine si 
ver buckles and other jewelry that 
we are offering so low this week. 
They are clearance prices and un- 
| usually low for that—while the 
| things are exceedingly pretty— 
| novel and stylish. See them, any- 
how. 
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For Dry Goods. 


WE MIGHT TELL YOU 


About those handsome muslin gar- 
ments that many ladies are packing 
away in the bottom of their trunks 
just because our prices don't cover 
cost of making. But probably you 
know all about it, for never were such 
fine and lovely gowns, skirts, chemise, 
etc., sold for such little money. 
Anyhow, look at them this week, 
just for the good it will do you. 


0000000660 
OOOOO00000 





For Shoes—(By C. A. Bates). 
Don't Scold @ 
the Boy. ® 


He’sa good, Brel Remsent 
boy, and you wouldn’t change 
him if you could, 
Kicks out a lot of shoes, of 
| course. The only thing todo 
is to get shu eS that are hard 
** kick out. 
Get the school shoes here, 
and you'll save about one pair 
in four — possibly a little 


more, 
All sizes for both boys and 
girls. 





to * 














For Any Business. 
Thinking aancen 
Comes Hard  anen 

Bog To some people ; especially in 
% 
% 


these hot days, when dollars are 
hard to get, it behooves every- 
body to study values and prices 
before investing even small 
sums ingoods. Have you been 
buying carelessly ? 





For Any Business. 


POPULAR 
APPROVAL 


-Goes far toward establishing the stand- 
+ing of a business house. in the com- 
peg and the good-will and favor we 
+have been shown indicate that those 
+who have dealt with us have been emi- 
+nently satisfied with their transactions. 


mn 








For Clothing. 


IN STYLE * 


There is an indefinable something about 
a man’s clothes that stamps him well- 
dressed or not. A trifle of cut or finish 
makes all the difference. That trifle we 
are watching sharpest for. Doesn’t cost 
any more, though our clothing will give 
you many dollars’ worth of extra satisfac- 
tion on that account, 
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WHICH PAID BEST? 


The editor sat in his easy chair, 
An ominous frown on his face, 

For the foreman had sent some copy back 
On account of want of space. 

Those articles so good and bright 
On the questions of the day 

Had been crushed out to give full room 
Toa dry goods ad display. 


The editor fumed in a fretful mood, 

“* Alas, for the owner’s taste! 
a yet that might be a public boon 

s rapidly going to waste! 

The literature that the people want, 

The news that would make them glad, 
Is sacrificed to accommodate 

A vulgar dry goods ad!”’ 


The editor carried his point next day, 
The proprietor acquiesced, 

And agreed that regular literature 
Would please the public best. 

The man of letters was full of glee, 
The business manager frowned, 

And fen: said there would be a change 

re a year went round, 


The brilliant editor wrote on 
And filled, from morn till night, 

His columns with stuff from his gifted pen, 
For he loved so much to write. 

But the business end of the Morning Star 
Soon dwindled from bad to worse, 

And the owner quickly began to feel 
An attenuated purse! 


The editor sat in his easy chair 
On another eventful day, 
An ominous frown on his face again, 
For he hadn't received his pay! 
The office safe was empty now, 
And the bankrupt owner sad, 
And even the editor sighed in vain 
For a big fat dry goods ad. 


—+oe——_—_——_—— 
“OUR BUSINESS IS GRAND, SQUARE 
AND UPRIGHT.” 

Messrs. Pfeiffer & Conliff, piano dealers in 
Washington, use this rather excellent selec- 
tion of words for a head-line to their adver- 
tisements. 


Mr, Frank E., Bryne sends Printers’ INK 
a picture of a model of the Brooklyn Bridge 
ten feet high, two feet long, constructed of 
Castile soap, and exhibited in the shop win- 
or of Robinson & Gammon at Corning, 
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sour WANAMAKER 
AYS:—The way to 





‘ sage in a city, 
small or large, is to 
4 give one-hi your 
‘ money to the leading 

hewspaper and di- 
4 vide the balance 
among all the rest. 


== = = = = = = = = = 
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Classified Advertisements. 


ste under this two lines or more 
withou totes, 25 cents a line. Must be 
yh n one week in advance. 


WANTS. 
[USE the Persian Corn Cure. 
Goer HOUSEKEEPING. Ads. 
(4.00 HOUSEKEEPING. Ads. 
GUNBEAMS, FOR THE LITTLE FOLKS. 
‘HE, sout SOUTHERN MAGAZINE gets Southern 
PRE ST. f NICHOUAS MAGAZINE wants your 


attention, and deserves it. 


= Columbian stamps are bouglit 
de E. T. PARKER, Bethlehem, Pa. 

S™A half tone cuts. Send proofs and prices. 
DUPORT No, Elm St., W Westfield, Mass. 
A™ values Columbian stam stam) 

ed. CRITTENDEN & BOR! 
LLUSTR’D features es for nev new: and advrs. 

HARPER ILLUSTRATING 8 Columbus, 0. 

+ wanted. Samples and terms free. Send 

6c. postage. SWANK MFG. CO., Fremont, 0). 

.’ EW borders for effective advertising d 

4N E.L.SMITH, 180 Washington St., n, 


YOUNG man as circulator and magi on 
new AA in sow of 20,000. Address “ NEW: 


it 2c.) want- 
.» Detroit. 


(exce) 
MAN 


lay. 
AS8, 


care 


\ 7’ ANTED—Orders, at 10 cents a line, for a 
weekly family aan bt, X. < a cire. proved. 
O. L. MOSES, 132 N: 


V 7 ANTED—To purchase 01 or lease for term of 
years, agricultural or trade r in Cent- 
ral States. What offers! “AGRI.,” Printers’ Ink. 


DVERTISING MANAGER to solicit for a high- 
-established weekly. State terms 
Address “‘ NEWSPAPER,” 

P.O x 1152, New York. 


o-™ newspaper men to know the saving of 
ime, labor and money om oy by the = 
qeutton of my | on_the Remington Typewriter. 
327 Broadway, New York. rk. 


é qua. TALK ABOUT ABOUT BUSINESS 1” 


6é oe you: TALK ABOUT “ABOUT BUSINESS” guides 
packed financial safety. Paper 40c.,cloth 

. Our catchy booklet tells about it and mail 
Free. FREMONT PUBLISHING CO., —— oO. 


M * price gory + Lemoer headings 3°: note 


; circu. 
lars, 84x11, 36. £0 ; 24% x5: , if 
= ‘ots od Tess than Yc Express id. Send 

ulars. ALBERT ae William 

aa te 
WASTED Postion on good li ve e@ newspaper, 
by Shoronss 4 acquaint ted 
with business 0 ice work, book and ad- 
vertising. Eight years’ practical expe ence and 
reference to recommend him. 
ARKWARD, care Times, Kansas 


ving 
Sketch sent bs Serer are 
cepted. W. MOSELE 


gee cman wanted at every 
county seat where we are not now repre- 
sented. Men connected with local press prefer- 
red. Send potecenees and empee eeee for 
iculars. On iy wide-awake need 
ASSOCIATED TRADE & INDUSTRIAL 

, 918 FSt., Washington, D. C. 





SaINTERS INK. 


NEWsParER MAN for ears hold: 
as manager and night editor in ad York 
rd Cutcage, wants to 1 -y a change. pable 


8 i make attractive Fy paper—daily a 
. Industrious and sober. Educated at 
i arvard —_ ————— Will take moderate 
in ublication. Address 

“IAKAGING EL EDITOR, ” ters’ Ink. 


\ \ T a a bright, live —_. thoroughly & 
iar with tue successful pushing of p 
‘etaay ane ay and competent to Randite in in 
i outdoor details of the business. Fine fature 
trial, at 
the man 
Be a receive —- ok — e 
seouee and lowest ‘or 
once, raters n, Mass. 


intone and pnd pub 


rtising sheet of on the 


tions 





4D Vv "vee Sor, 
4 = rey ‘or years Ideal 
«illustrated 


mas sup Ate and m vA 
fall van sholiday 


i advertising agen 
’ sell to but one party in a place. Se’ 
for sam 4 copy and arinee. GRIFFITH, 
EL) 'Y CO., embossers, Holyoke, Mass. 


N 1c ne ADVERTISERS—Many advertisers 
i are more space nis really needed 
rain the esired attention. a= you inter- 

sted in ——— down your present space one- 
third a perhaps one-half, and aye 


not accepted. W. MOS. , Box 
, cin, 


SPECIAL WRITING. 


W OULD you like ads? Try my “ed. copy” 
and they will come _ It’s nadotie jal. G. 
T. HAMMOND, Howport, B RL 








PREMIUM MS. 


Ok best premiums. HOME 
BOOK COB MPANY, WW ‘e Worth 8t., NewYork. 


Gis machines half price to publishers. 
ists free. AM. MACHINE CO., cago, Ill. 


‘T. NICHOLAS celebrates his twenty-first birth- 
day so su ully that the first edition of 
the November number is all s all sold. 


} OOT’S Home Repairing O' Outfit. Best pre- 
mium ever offered in oamenge “wad adver- 
tising. ROOT BROTHERS, Medina, ¢ 


)REMIUMS—Sewing machines are the best. 
Will increase your circulation. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 


> 


ADDRESSES AND ADDRESSING. 


S°- NICHOLAS 


QE ND $1 for reliable list e Soakere’ in any line 

in Mexico and South American countries. 
ASS( CIATED. TRADE & INDUSTRIAL PRESS, 
Washington, D. C. 


)ERSONS who have facilities for brin, 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 4 lines, under this head once for one dollar. 
Cash with order. 


I ETTERS bought, sold or rented. Valuable 

lines of fresh le ae always in stock for 
rental. Write for lists an Medical let- 
ters a specialty. A. LERFINGWELL & CoO., 112 
Dearborn St., Chicago, I 


4 (( == NAMES Fayette pA farmers and busi- 
’ ess men, from 18% poll books, = 
addresses alphabet tically arranged 
$1.00; rder. Refs., Payette 
Bank. yr Nay 2RGO OFFICE, West 


ng ad- 


p.-o. 
rinted. 

. Nat. 
Union, Iowa. 


— 
BILLPOSTING AND DISTRIBUTING. 
R H. JOHNSTON, advertising distributor. 

+ 1581 Franklin Ave., St. Louis, Mo. 


W BITE to KARL C. MINER, Hoosick Falls, N 
Y., about circularizing Rennselaer Co.,N.Y 


ADVERTISING NOVELTIFS. 
QUNBEAMS, FOR THE LITTLE FOLKS. 


A°ceapune rates invariable in ST. NICH- 


EWING machines will boom 


our circulation 
wo’ On. ,-4 eSoions and 


ices. FAVORITE 
bash Ave., | ‘icago, Ill. 
proceso re ei from the humble alarm to 
the stately “ Grandfather.” Special d 
— to order. H. D. PHELPS, Ansonia, Conn. 
IME saver, the latest copy righted shvestiaing 
oe Exclusive Tight in a city to first 
com: Samples, 2c. Permanent. NDON 
PTG. 6O., Columbus, Ohio. 

OR the purpose of inviting announcements 
k of Advertising Novelties, likely to to benefit 
reader fa —— as advertiser, 4 lines will be in- 

r this head once for one dollar. 
eo 


TO LET.” 
ADVERTISING space in ST. NICHOLAS. 


G OOD HOUSEKEEPING. Space. 
Xx H. P. HUBBARD, Mgr., 38 Times Bldg., N.Y. 


oop HOUSEKEEPING. Space. 
H. P. HUBBARD, Mer..,: 38 Times Bidg., N.Y. 


in LET—Front office in bui in ignited: No. 108 ruce 
Street. Lop ty woll I steam heat 
electric light; about 25x40. 

vided into several offices. Rent, ry a ak 
For further particulars address GEO. P. 
ROWELL & CO. 


ELECTROTYPES. 


A SHORT cut to trade. Dodd’s. Boston. 


AFTER you have Teceived| prices from every 

one else write me, telling just what you de- 
sire, and see how much money :7 save you. 
E. T. KEYSER, 15 Beekman St., 


ET manufacturers’ prices, pee or metal. 

¥ Our patent metal base is the best on the 

market e facilities ; superior work. WM. 
T.1 BARNUM CO., New Haven, Conn. 


pax $1.50 and get our best half-tone portuatt, 
All kinds of cuts at prices as surprisin; 

Write us your wants CHICAGO PHOTO EN- 

GRAVING CO., 185 Madison St., Chicago. 


4 ie best ad can be spoiled by & poor 
We display ads so they w oo LS a e re 

and also furnish electros. Ad 

STON, Printers’ Ink ¢ Press, 10 10 ean Be N . 


y¥ OU may write your own ads, but one thing 
sure — you can’t make your own cuts. 
Think of us : $1.50 for best half-tone cut ; prices 
like that and work the best. CHICAGO PHOTO 
ENGRAVING CO., 185 Madison St , Chicago. 


(CBLOTTS is preferred by advertisers be- 
cause it is 10 per cent cheaper than other 

wood or metal base cuts; it is so light = 

purposes you save the cost of cut. 

wood as well as a special cut die. Celluty 

and celluty pe machinery manufactu vis 

J.FLW MAN CO., a Ma., "t. vA 


rinter. 


M ISCRLLANEOUS. 
S* NICHOLAS. 


[SE the Persian Corn Cure. 

Goer HOUSEKEEPING. Excellent. 
Goer HOUSEKEEPING. Excellent. 
GUNBEAMS, FOR THE LITTLE FOLKS. 


7 AN BIBBER’S 
Printers’ Rollers. 
T= SOUTHERN MAGAZINE soutee all the 
intelligent and i wealthy So 
. oon cabinet Photograph a and o and receive 
miniature photos. G. FAIRFIELD, Wind 
Gap, Pa. 





ee RSS <, MCR eA 


Be FUL KG eR ae a gS LN 
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ADVERTISING AGENCIES. 
A™ indorse ST. NICHOLAS. 


UNBEAMS, FOR THE LITTLE FOLKS. 
A GENCIES know GOOD HOUSEKEEPING. 
A cmc know GOOD HOUSEKEEPING. 


+R? 8. KRANTZ, s special advertisi agent for 
. Y. dailies. 108 W. Mth 8t., N N.Y 
DVERTISING ‘City and country rs. 
See GEO. W. PLACE, LACK, 52 Broadway, N. sae 
"t ‘gxperience in x in newspaper advertis- 
25 . PLACE, $2 Broadway, N. ¥. 
Cw. K. peemtier Advertising,231 Broadway, 
will serve you re Soo acl 
100 LEADING dailies, circ. 
FLETCHER ADV. AGENCY Cleve and, ry 


DM Kansas INTER-STATE ee pense 


leations.. We prove our work. If you wish 
enter this field, wae te to us. 


¥F you iy to ad 
7, time, write to time EO. PR 
ADVERTISING CO., » 10 Spruce St., New York. 
ICKS’ New: r er Advertisin, Agency, 
H WILLIAM HICKS, proprietor, 
‘ina t., New York. 
CHARLES H. wuiiee? [LLER’S NEWSPAPER ADV. 
AGENCY, 112-114 Dearborn St., Chi , Il., 
Temple Court, New York. Established 1880.’ Es: 
timates cheerfully furnished. 


anywhere 
WELL 


ADVERTISING MEDIA. 


JYFRSIAN Corn Cure. Sam; Samples free. Send ad- 
dress to M. COHN, 332 W. 5ist St., N Y. 


J Nig 7! GUIDE. Mailed on receipt of 
STANLEY DAY, New Market, N. J. 


ARDWARE DEALER’S | eAGeeee. o-~ 
for adv. rates and copy. 78 Reade St., N. Y. 


govas the State of Indiana, 13 ie dai- 
FRANK 8. GRAY, 12 Tribune Bidg., N.Y. 


a resulte among Nort ; 5e. a line; cire’n, 
5,000." Try it. AMERICAN HOME JOUR: 
Easton, Pa 


Teo OPTICIAN AND JEWELER, % Maiden 
A peculiarly good medium for 
careful advertisers, 


A? yam advertising in PRINTERS’ INK 
amount of $10 is entitled to receive 
the paper for one year. 


OMINION Newspaper List (60 week 
D on circulat: tion — CAN. ADA RiADY 
.. Hamilton, 
* { DVERTISERS. oe 10 cents per line ; circu- 


latio 000. Best medium on earth. CRIPE’S 
COMMERCIAL REPORTER, >ORTER, Marion, Ind. 


ae! ‘PRINTS—All sizes ; eae: 5 low prices ; varied 
‘ial service. UNIO 
PRINTING COM ANY, i Vi Vandewater St., N. y 


TT? METROPOLITAN AND RURAL HOME, 
+ an Y peri and family journal, is- 
sues over 500, monthl onthly. 1 It pays advertisers. 


r es 2 bony ae ‘ONE. 285 Broadway, N. Y. 

— -in-advance circulation of any 
dean mont in the United States. Send for 
rates and sample copy 


i SOUTHERN MAGAZINE represents the 

high-class reading — of the South fully, 
and the South is to da: tter able to buy than 
any other section. Advertise there now. 


A® hho 2 aa ap in cmemppapess o of, “known cir- 

culation For partic- 
address A. FRANK ICHARDSON. ‘tribune 

blag, N .,N. Y. Chamber of Commerce, Chicago. 


6¢6¢\V OUR on paper r isa hustler for orders.” —J. J. 

is refers to PARK’S FLORAL MaG- 

AZINE. Tae publisher guarantecs 125,000 circula- 

tion each month. severe"s office, 517 Temple 
Court, New York City. LLIS, Manager. 


[RE object of advertising miblicity, isn jen’ i it! 
Even if you have moe be 
comme, still you have all hea of tl . taee sab. 
sh popere like Browsing, King & Co Smith & 
-Y bp appien nd bp Co. This is proof 
sum cient of the value o ssuing ur 
with the help of A. ieee HEELER, E% 
Rose St., New 
RATERNITY PAPERS am special agent for 
k all the official and | rs of the va 
rious fraternal orders. One 
18 of the best papers, will cost 
—— a. of ~~ Royal A 
hts of Pythias andall oth 
es sof this 3 by Send or list and rate card. GEO. 
8. KRANTZ, Special Agent, 102 W. 14th St., N. Y. 





FOR ‘SALE. 
ADVERTISING space in ST. NICHOLAS. 


$1 % 4 lines. 50,000 copies proven. 
WOMAN'S WORK, Atl y 


30, 000 bbe DODGE: Manchester, N. me va hae 


ANDSOME illustrations and initials walt mae: 
CS we weesiees and general printin; 


BENT ILLUSTRATING CO yf 3 J . it 


OR SALE—One-fourth or one-half —— in 

&@ morning newspaper - a live, p 
ee a ornin ing y. Owns Relesined 
: a i, goon making money. For rare 
opportun' M ‘or Sok perman. For par- 
oper rs address RR PPO . Box 34 las, 


MONEY-MAKING trade | Rteelr for sale at a 
sacrifice. Will pay f for itvelf FJ one year. 
Only one of its class in Must be 
sold. A good man with tite e aera “can get a 
rare in. For full particulars y copy, 
terms, e ., address TRADE PAPER, care Print- 
ers’ Ink. 
AILY NEWSPAPER FOR SALE—The only 
oop ee morning daily in a city wo 
000 population can be bought for half its real 
‘stablished over 40 years,and doing a 
usiness. Have the best reasons for sell- 
xclusive United Press franchise. F 
culars address “ B. D. H.,” Printers’ Ink. 


wnat 5 seat 
STREET CAR ADVERTISING. 
peor? goes, 


pene beats the trolley. Boston. 
jae figures are never beaten. 
A. J. JOHNSON, 261 Broadway, New York City. 


Wine TO PEBRER, F one National Bank 
Bidg., Hoboken, N. 


rS= sweet car I in New Enshets ad- 
M. WINEBURGH, Times Bldg., N. Y. 


F%<6 Street Car Advertising, everyw' wiape 
. W. LEWISCO., Girard Blidg., Phil’a, Pa. 
IG inducements for advertising on the ele- 
ted railways New York, » Beoekiye and 
street cars everywhere. Rates and ori 5 A 
sketches free. COHN BROS., Temple Court, 


aeeiaiensmsliiGprnainannsinits 
ILLUSTRATORS AND ILLUSTRATIONS. 
St NICHOLAS, 


~ OLID TYPE talks inGOOD HOUSEKEEPING. 
Illustrated ads show excellent. 

Q@OLID TYPE talks in GOOD HOUSEKEEPING. 
Illustrated ads show excellent. 

OOD ENGRAVING. Best hae only. H. 

SENIOR & CO., 10 O., 10 Spruce St., N. Y. 
I RAWINGS and designs t s for sani and 
illustrations. LUT TZ, 229 E. 14th St., N. Y. 


NEWSPAPER INSURANCE. 


NSURE present and future business by using 
ST. NICHOLAS. 





PRINTERS’ INK. 


SUPPLIES. 
V AN BIBBER’S 
Printers’ Rollers, 


y hy for etc 
4 ater St., New 


AY D = ep ay | 


g. BRUCE & COOK, 19 
‘York. — 
supplies upplies business when noth- 
ST. pong 
‘HIS ane is printed with ink manufac 
ured , § Le D. WILSON PRINTING INK 
CO., Lit’, apeuae St., New York. Special prices 
to cash buyers. 
‘IRCULAR hetare 
50 per Experts 
muine lee — “a. 
iS Masonic’ Temple, Chica 
a ER DEALERS— M. P aie & Co., 4 
Beckman St., N. Y., sell every kind of paper 
used by printers ‘and publishers at lowest prices. 
Full line quality of Printers’ Ink. 
E LECTROTYPE CABINETS. Advertisers use 
thems to store cuts. , —H ht a — 


various 
BieseR WELLS, 157 William St., New York. 


8 reproduced and ¢ and addresses 
Pp vaN 





BOOKS. 


D ANGER SIGNALS, a manual of epattenl 
hints for general advertisers. , by 

mail, 50 cents. Address PRINTERS’ INK, 10 
Spruce St., New York. 

DV ESTSannaEErS 6 con - mo 
criticism. An 80-page phle' vin, 
designs for _ a avertisement, rng of 
competitors, ca award in com- 

wi gg pee a. See ter 


than INLAND raliiin tb: 212-214 Monroe St, 
Chicago. 


ADVER TISEMENT CONSTR UCTORS. 
D' )DD’S ads hit. 


Tti. 








~T. NICHOLAS. 
Ss 


BE" ad, page.327. 


per makes ads right and places them right. 


DS that are read. CHAS. A. WOOLFOLKE, 446 
West Main St., Louisville, Ky. 


AS: circulars, “ readers” and booklets care- 
full oa by JED SCARBORO, Box 63, 


Station W, Brooklyn. 


2 EADABLE, convincing, attractive ads are the 
kind I write. If yaw want that kind send 
bo your order. CHAS. OOLFOLK, 446 West 
Main St., Louisville, _" 


\ E have turned out more ads and better ones 

than any other house in the business. 
JOHNSTON, Manager Printers’ Ink Press, 10 
ane St., New York. 


»OOK of Ideas for Advertisers.” 50 illus- 

» trations. 70 styles of ready-made ads. 
Table = 0 oe — of valuable su; S- 
tions aly 25 cents, ae ie » Be 
MALL EIT. Fpublisher, 78 Read 8 Reade S ° 


H°Y much space ydo you o you rig How often 

lo you change “ cop; Ap, your advertis- 
ing drawing well! Would oe pay a trifle to 
have its selling power raised 20 to reent? I 
think I know how. JED SCARBORO, Box 63, 
Station W, Brooklyn, N. Y. 


TH little ads I insert in PRINTERS’ INK each 


ys many times over. M 
: paring advertising a ifyou all 
can pro y make your ads ou 
= me wile them. BERT a MOSES! Box 83 % 
rooklyn, N 


WILL write 13 ads (a 3 months’ service of 
weekly changes) for any retail business, and 
supply an outline cut for och at fur $20. This 
applies only to the 1 lines, and I re- 
serve the right to decline any order. Send par- 
ticulars of business, oes of old ads and sug- 
gestions, if you hav y to make. CHARLES 
USTIN BATES, Vanderbilt Bldg., New York. 
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‘ou want an illustrated advertisement ; an 
spony a ae catalogue cover ; a striki 
correct and characteristic 1 


Le 


of the best pen ‘and 

think of the advertising fea 

we do goes work. Send me 
ment — three heads are 
ARLES ais BATES, 


e art. Between us 
ad ideas for enl 
r than one. G 
Vanderbilt Bidg., N. ¥ 


QUPPOSE ‘ou are meme #50 for the insertion 
of an advertisement. If it had not the sell- 
ing quay your wo be w: , or nearly 
8 $5 too much to pay for the addition of 
selling strength! Is even $10 too much! _— 
way you — $50 and get nothing. The oth 
way yous nd it -_ Ww ~~ will ou 
have! neiple s t 
what the amount. RLES AUSTIN BA1ES, 
Vanderbilt Bidg., 


yp I write — letters of criticism 

dist rn ens a pings oo . possibly might 
iS no’ ying as well as it possibly m 

Sometimes the advertiser is not quite satisfied 


tions are worth hundreds o! 

imagine a case where they “would be worth less 
er —_ If you will send me a statement 4 
you , your idea of it, the questions 
would like like to have decided, and a ten dollar 

I will send you such a letter. Consult me as you 
would your arer or your doctor. The only 
difference is that generally you go to them to 
Cafe a loss ; vos come to me to secure a posi- 
ive gain. I will endeavor to make this ten dol- 
lars the most profitable investment you have 
this year. CHARLES AUSTIN BATEs, Vander- 
bilt Bidg., N. Y. 


NEWSPAPERS 
anD PERIODICALS. 


Advertioomente under this he this head, two lines or more 
hout display, 25 cents a line. With dis- 
‘'aced type the ne eric is 





or ke. 
‘play or a lines Must be ha 
in one week in advance. 








CALIFORNIA. 


oe ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 14,000 daily. 








CONNECTICUT. 


HE DAY, New London, is the only Eastern 
Conn. paper with use for a perfecting press. 


weevey TIMES: Hartford, cow. 


THE DAILY UNION. 
BRIDGEPORT, CONN. 
EIGHT PAGES. 
Circulation, 7,200. 
Best advertisers use it—they know its value. 
N. Y. Office, 620 Vanderbilt Building. 
0. L. M ager. 


ES, 











MORNING. ONE CENT. 


THE HARTFORD TIMES. 
Wie O. Burr, Publisher. 
RouFvs H. JACKSON, Bus. Manager. 
Daily— 12,500 circulation. 


The great advertising medium for reaching the 
Nutmeg State. 


Weekly—7,000 circulation. 


PERRY LUKENS, JR., New York Representative, 
73 Tribune Building. 
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THE TWO HERALDS. 


WATERBURY SUNDAY HERALD. 
BRIDGEPORT SUNDAY HERALD. 


Every nook and corner in the Nutmeg State is 


Danbury s and Ansonia. 
80,900. 150,000 Readers. 


DISTRICT OF COLUMBIA. 


Att advertisers advertise in re FIELD'S 








NTERS’ 


INK=- 


The Housekeeper, “itn” 
Pays Advertisers. 


Circulation, 
128,000 
> ULUTH. 
Population to-day, 75 
The most prosperous city int the country. 


THE NEWS TRIBUNE 
18 ITS ONLY MORNING NEWSPAPER. 


\ Smet a covery day in the year. It ~4 os 
eadin; rgest c newspaper at the 
head o toe lakes. - 


PERRY fF meh , SB.» x, Eastern Re "a? 








WASHINGTON, Washington 


GEORGIA. 





MISSOURI. 





T= ENTERPRISE, Smithville, Ga. Official 
organ of Lee County. All home print. 


EROLD DES GLAUBENS, St. Louis, ae Es 
1850. Circulation 33,000. Brings ree 





INDIANA. 
The Big Weekly of the West. 


The AMERICAN TRIB of Indiana) os Ind., 
is the largest WEEKLY published in Indiana. 


KENTUCKY. 


EOPLE who merely talk horse don’t buy 
goods. KY.STOCK FARM reaches owners. 


Nar Fi SOUTHERN MAGAZINE shows the great- 
increase in circulation of all monthlies 
that have not cut prices. 


MAINE. 
BANGOR COMMERCIAL. 
J. P. Bass & Co., Publishers, Bangor, Me. 




















Daily average, nearly 5,000 copies. 
Weekly average, over 16,000 copies. 


PERRY LUKENS, Jr., New York Representative, 
73 Tribune Building. 


MASSACHUSETTS. 


WORDS, 6t., 50 cts.; $1.50 for1 mo. ENTER 
PRISE, Brockton, Mass. Circulation 7, 000. 


EW Lyi (Mass.) JOURNAL. Daily aver- 
age oF 5 member us when placing 
ads in uthensbern Massachusetts. 


DAILY GLOBE, nee 


FALL RIVER. EVENING 
Circulation, 6,500 Copies Daily. 
LARGER THAN THE COMBINED ISSUE 
OF ANY OTHER TWO LOCAL PAPERS. 

Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 


W. F. KENNEDY, Managing Editor. 
WM. H. HANSCOM, 














ISSUED 








MICHIGAN. 


GRAND RAPIDS DEMOCRAT, the iseding Ry 
¥ per in Michigan, outside Detroit. 13,000 dai 


40. 000 PROVED CIRCULATION for 


— 15c. a Line. Sample copies 
and ‘a of circulation free. 
“ONCE A MONT DETROIT, MICH. 
MINNESOTA. 
N WA INNEAPOLIS TIDENDE has the largest cir- 


culation of any Norwegian-Danish paper 
in Minnesota. 











4 he HOME CIRCLE, St. Louis, Mo., is =F be st 

advertising medium in the West. 75,000 

copies one each month. 50c. per agate line. Estab- 
ed in 1880. 


I 
NEVADA. 


mpueE WEEKLY COURIER, Genoa. Six pages. 
All home print. Leads in Nevada. 


NEW JERSEY. 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - {5,500. 
Advertisers find IT PAYS! 


NEW YORK. 


S* NICHOLAS. 




















i lings trial lines 25c. in Watertown (N. Y.) 
HERALD—30,000 readers. 


{OR any good business it will 
I CHRISTIAN ADVOCATE, New York City. 


OWELL accords THE LE Roy GAZETTE largest 
weekly circulation in Genesee Co aoe x. 

J EWBURGH,N. Y. Pop. 25,000. The ing 

4‘ newspaper, daily and somi- weekly JOURN AL 


[HE LADIES’ WORLD has had a paid average 

pee nega (January to June, inclusive) of 
363,750 c per issue. No sample copies, but 
all "circulation paid for in advance. Circulation 
will be still larger for last ve of °9. Send for 
a copy and an estimate. 8S. H. MOORE & CO., 
New York. 


“| HAVE ADVERTISED Ext2xsrvet 


¥ 

FOR THE LAST 

15 YEARS, AND I CAN UNHESITATINGLY SAY 
THAT I CONSIDER THE SILVER CROSS ONE OF 


THE VERY BEST MEDIUMS: I HAVE EVER = 





to use THE 











VILLIAM 
Send “Manufacturing Soweler.” 
Sor Rates to 158 W. 28d 8t., N. Y. City. 








ADVERTISING IN 


TEXAS SIFTINGS 


RF PAYS 
REDUCED To 1O0c. 


GODEYS 


BIG INCREASE OF CIRCULATION. 
Present Rates, 75e. per line. 
Send for rate card giving discounts. 
THE GODEY COMPANY, NEW YORK. 

















PRINTERS’. INK. 


tine, jess time and space iscourits. tt umnple 
ie es and further pertiestere ot 
PTON, publisher, 1 its Reade St. N. zr 


A COMPARISON... 


Dustag 1898 the New York EVENING 
P tained 25 per cent more cash 
advertising than any other evening 

paper in New York, a visible concession 
to its superior value as an adve' rtising 


IRISH Being on the right side of the 
® tense, eeny, “wil va 
For all matters relating to advertising, please 


ddress 
‘D. W. VAN DEREN, Advertisin 
17 Barclay Street, New 











THE OLDEST, LARGEST AND 
MOST INFLUENTIAL 
PAPER OF THE CLASS PUBLISHED. 


ork. 
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OKLAHOMA. 


= Ko DAILY LEADER, the ape d 

in the Territory, accepts ad- 

vertitng W distinct d positive guar- 
antee that it has double the 2 pase circulation of 


any ony ner Pe in Oklahoma. F. B. 
PENNSYLVANIA. 


SCRANTON (Pa. a) REP REPUBLICAN has the largest 
paper. 


30, 000 WHLTODO, intelligent thine oboe 
esqran ages aay 
Shey see read the TIMES eyes even- 
ing. WALLACE & SPROUL. Chester, 
AILY INTELLIGENCER—est. 1886. 
WEEELY INTELLIGENCER—est. 1804. 
ylestown vania. 
Have always been exclusive 
a with arece 


a 

















home print pa- 
r circulation t! any competi- 
mediums for savertiaing in Bucks 





RHODE ISLAND. 


EWPORT DAILY NEWS, a h-class r 
N for best readers. Establish faked 146. ~— 











“While there’s Life 
there's Hope.” 


19 & 21 West 31st Street, N.Y. 


T. F. SYKES, 
Mer. Advertising Department, 





INFLUENTIAL NEWSPAPERS ARE 
THOROUGHLY READ. 


THIS MAKES THEM THE BEST 
ADVERTISING MEDIUMS. 


Daily Press & Knickerbocker 


SUNDAY PRESS. 
Press-Room Open to Inspection of Advertisers. 


BEST EQUIPPED NEWSPAPER PLANT 
IN ALBANY, 


OHIO. 
\ (3 U pay ad FARMER for Southeastern Ohio. 
inch this year. Zanesville, Ohio. 


[)AYTOX MORNING TIMES and EVENING 
NEWS are clean, reliable, family eeaeer| 











WASHINGTON. 


GaAs TELEGRAPH. 








the peneang 


GRATILE. TELEGR i> 
San Francisco. 


Democratic daily north o: 


WISCONSIN. 


A iilleading advertisers are ‘on the weekly Ex- 
CELSIOR, Milwaukee, Wis. 

ACINE EVENING TIMES, Racine, W is. Cire’n 

under oath exc’ds 2,400 paid copies each issue. 

W ISCONSIN 4GRICU ~~ y--4 Pacine, Wis. 

circulation of any Eng’ paper 

in Wisconsin. “ 


B4zes= STATE GROCER, Milwaukee, reaches 

PF were gross and general storekeepers weekly 

n 

V oy -In its lesue of September 5th 
NTERS’ INK wil I — | an article - 

the subject: “ 1: "What papers an adve' 

use to reach the » poops os of Wisconsin bed Contri- 

—— are invi 




















SD pare such an 
If use is made of any cade sent in, in re- 
credit 


sponse to this invitation, due il be 
given, and our correspondent will be entitled to 
a year’s subscription to PRINTERS’ INK in pay- 
ment for service rendered. 


WYOMING. 


W's its issue of September 5th 
PRINTERS’ INK will ponies - article on 
the subject : “ What fet n advertiser 
use to reach ¢ of Wyoming!” Contri- 
from persons who deem 








pK competent repare such an erti 
cle. If use is made of any article sent in, in Na 
nse to this invitation, due credit will 
given, and our correspondent will be entitled 
ear’s subscription to NK in pay- 

ment for service rendered. 


SO. & CEN. AMERICA. 


LEADING So. American r, 
PANAMA STAR & HERALD. 


ANDREAS & CO., 52 Bi 52 Broad St., N. Y. 








L 





7 OUNGSTOWN VINDICATOR, 7,800 daily, 5, 
weekly. Leading newspaper in Easte — fhm 
THE TOLEDO EVENING NEWS Ty its com- 
petitors in local 000 daily. 
TH | FL ag 
is guaran owell’s Newspaper Di- 
rectory and eee ae NK to have the preet 
circulation of any — in the State of Ohio, 
and the second circulation of any month- 
ly agricultural journal in the world. The ad 
rate is low, _ eo ae tell us that it pays 
them. GEO. BECK. mm Manager, 193 
World Bldg., New York buy 











CANADA. 
a o bu CANADA—In its issue of +4 
mber 12th PRINTERS’ INK a 


1 a 
aman on ty subject: “What papers sh 
advertiser use to reach the = par | the Demin 
ion of ,Canadi ar ¢ Cont tions are invited 
from persons who deem themnastves a 

repare such an article. If use is made of any 
icle sent in, in response to this invitation, due 
credit will be give n, and our correspondent will 
be apo to a year’s subscription to PRINTERS 
in payment for service rendered. 
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- THE - 


Printers’ Ink Year Book 
* 1894 x 


ARE YOU IN IT?“ 
yee sOYOUR CHANCE IS FOUR! 


LESS THAN ONE IN 





There are 20,169 newspapers catalogued in the American Newspaper Directory. Of 
these 4,465 only will be recapitulated in the Printers’ Ink Year Book. 

The Year Book will only deal with papers credited by the American Newspaper Direct- 
ory with circulations in excess of 1,000 copies each issue. 

The Year Book arranges its State lists and its Class lists of newspapers in the order of 
the circulations accorded tiiem ; the largest circulations are named first, 

It will contain about 600 pages, and will be sold for one dollar a copy. Send ten cents 
extra for postage, unless you are a subscriber to PRinTERS’ INK, 

The system of putting the biggest circulation ratings at the top will bring them into bold 
relief, and doubtless prove that the American Newspaper Directory, upon which the Year 
Book is based, is very far from perfection. Its peindigdl chien to attention, like Mr. Porter’s 
census, is doubtless to be found in the acknowledged fact that there is nothing else so good 
that can be used in its place. 

As less than one-sixth of the publishers of newspapers avail themselves of the opportu- 
nity to place on file a statement of actual issues, it is reasonable to suppose that the ratings 
assigned by the Directory are generally higher than the publisher would claim. 

The number of newspapers has become so great that advertisers are compelled to make 
choice among them. 

No publisher of a paper of preeminent merit can afford to miss a good opportunity for 
asserting and maintaining his claim to special excellence, and keeping it before the eyes of 
advertisers. 

Such an opportunity will be offered by the Year Book, which will have a very wide circu- 
lation among advertisers. 

Every subscriber to Printers’ Ink is entitled to a copy without charge beyond his annual 
subscription. 

The first edition of the Year Book will be 20,000 copies, It will be ready for delivery on 
Wednesday, Nov. 28th. 

To publishers desiring advertisements in the Year Book, space will be assigned at the 
rate of $100 a page; $50 for half and $25 for a quarter page, with an advance of 25 per cent 
for special positions, if granted. 

Some positions will be held at a higher price, to be fixed upon by special arrangement. 

No other book of this sort ever had one-half the circulation and sale that is already as- 
sured for the Year Book. 

No other book ever had its contents so arranged as to bring largest circulations into such 
conspicuous notice. 

Publishers should also remember that the circulations in the Year Book are for 1893, 
while what advertisers will be most interested in learning next November is, What will be the 
circulation in 1895? 


THIS CAN BE TOLD IN AN ADVERTISEMENT. 


_ No publisher who has anything to say can find so good an ya my | to say it so con- 
spicuously, so continuously and so cheaply as by using a page in the Year Book at the cost of 
$100, or $25 for a —— page. 


Address all orders to 
PRINTERS’ INK YEAR BOOK, 
10 Spruce Street, New York. 
From papers ot entitled to a place in the Year Book lists, advertisements are sof solicited. 


More than 15,000 papers named in the American Newspaper Directory are omitted from the 
Year Book. 
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THERE ARE NO MARKS on My INKS. 


| Omit Them to Humor the Pressman. 








Old Mr. ‘Montaigne, the Frenchman, used to excuse his 
practice of borrowing from the classics without giving credit 
by saying that it delighted his soul to have his critics “rap 
Plato over the knuckles,” when they thought they were cudgel- 
ing him. : 

That idea works tip-top in my business. 

When the pressman thinks he is using the ink from the 
celebrated factory whose contributions have enabled him to 
build his cottage on the hill, he really don’t feel like saying 
anything even when he is amazed to find that a particular barrel 
is superior to any he has had before. 


One newspaper man writes me : 


“‘T have read a circular of yours received this morning in reference to 
your 4-cent ink. A great many statements made therein are true to my per- 
sonal knowledge. I send you herewith a check for $20 for a 500-pound barrel. 
If it is possible, I desire that the barrel shall come through without any marks 
indicating what house shipped it.” 





Ihave sold over 51 tons of NEWS INK since January and NO ONE HAS COM- 
PLAINED. I begin to feel confident that Iam making an impression on the ink trade. 
Isell 


Pedder PPP Pa 
—PBPBPBPP PP PPP LDP LDL LDL 


¢ 500-pound Barrel at 4c., $20 00$ 

§ 250-pound Barrel at 43¢c.,, 11 25 

9 100-pound Keg at 5c., 5 

¢ 50-pound Keg at 5}<c., 27 
15 
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Pedder 





My ink is just as good NEWS INK as can be bought anywhere at 2% cents a pound. it 
is not a matter of price. 

My ink is the best in the world for newspaper work. That is all I claim for it. 

To make it certain that I can suit, all that I need is to see a copy of the paper to be 
printed, to know the kind of press used and the temperature of the press-room ; and, most 
important of all, a check with the order. 


Address WM. JOHNSTON, Manager Printers’ Ink Press, 
10 Spruce Street, New York. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors AnD PustisHers. 
Issued _every Wednesday. Subscrij 
pine: Two Delase 0 zene, Five Cents 8 Cony s 
Five ase ‘0 back 


scrfbe for Puisrane 





poles who desire to sub- 
be for Para mn obtain apecel termson 
ns Can Oo! rms on 
pa 


t@ Being printed from plates, it is always 
possible to tsue a new edition of &. hundred 
copien | nod An] or a larger number at five dol- 
lars a by 


we Rzcept mar special ment, PRINTERS’ 
py EE - invite contributions 3. persons 
turn of unused manuscript or 


the re’ 
to  X.- paid 1 for their contributions. 


ce It rson who has not id for it is 
recei g Painrens’ Vag ees bed <7 some one 
has subscribed in Every r is 
stopped at the expiration of ¢ of n of the time 0 pal for. 


Orrices: No. 10 Spr 10 Spruce Street. 


CIRCULATION. 


Average for last 13 wot, - 


17,880 copies 
Last issue, - - ‘ 


19,900 
NEW YORK, AUGUST 29, 184. 














As a space filler no sign equals the 
rainbow. 





THE customers attracted to the store 
of a merchant who keeps an ad run- 
ning usually keep him running. 


THE man who never reads the ad- 
vertisements in the papers doesn’t read 
the editorial or news matter either. 





THE value of a display ad, like 
that of a suit of clothes—or a hen— 
depends a good deal on the set of it. 


WHETHER the advertisements of the 
future will be read more by design 
than by accident depends upon the men 
who write them. 


THE amount of $300,202.57 of paid 
advertising was carried in 7he Ladies’ 
Home Fournal in its twelve issues end- 
ing with the August number. 


THE advertisement solicitor may not 
be quite so truthful as the advertise- 
ment writer, but in face and form he is 
usually much more beautiful. 


AS EVEN the best goods cannot ad- 
vertise themselves until they are sold, 
they should themselves first be adver- 
tised in order to insure their sale. 





THE more a publisher exerts himself 
to build up the circulation of his paper, 
the less he will have to exert himself in 
order to secure advertising patronage. 
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As FEw hotels. depend to any extent 
on local patronage for their support, itis 
surprising that hotel proprietors do not 
invest more money in general advertis- 
ing. 

THE conflict between China and 
Japan is a mere scrap compared with 
the awful war now being waged between 
the one-cent and two-cent papers of 
Chicago. 








UNLIKE some of our present day ad 
constructors, Thackeray and Dickens 
did not attempt to write fiction till 
after they had ceased to compose ad- 
vertisements. 











THE men behind the counter may 
not be competent to write the adver- 
tisements themselves, but they can 
frequently give valuable pointers to 
those who are competent. 


Now that gentle peace once more 
smiles upon the fair city of Chicago 
various gun manufacturing firms have 
withdrawn their advertisements from 
the papers published there. 


UNFORTUNATELY for the parties who 
control the advertising space in the 
New York street and elevated railroad 
cars the many spaces which are vacant 
cannot be filled with coupons. 


It has begn noticed that the most 
persistent solicitor of advertising pat- 
ronage is frequently the newspaper 
publisher who refuses to make a de- 
tailed statement of his circulation. 





IF the ‘situation wanted” ads had 
as many interested readers as those in 
the ‘‘help wanted” columns, the num- 
ber of men out of employment in all 
of the large cities would be consider- 
ably reduced. 


ADVERTISERS who frequently change 
their mediums and methods should re- 
member that a constant dropping will 
not wear away the stone, to any ap- 
preciable extent, when the drops fall on 
different parts of it. 


WHEN an advertiser who seeks pub- 
licity for his goods through the medium 
of almanacs and pamphlets wants a 
little complimentary notice printed in 
regard to the same he does not 
apply to the publishers of other alma- . 
nacs and pamphlets, but to the editor 
of a regular newspaper. 














A-sTorE full-of goods unsold repre- 
sents so much money lying idle. The 
cost of selling the goods by advertising 
them would, in some cases, be less than 
the interest which would otherwise ac- 
crue on the unsold stock. 


As THE newspaper advertising of 
proprietary medicines is prohibited in 
Germany, any person in that country 
who happens to be afflicted with a 
dozen or more diseases is compelled to 
remain in total ignorance of the fact. 


LITERARY and journalistic failures, 
who contemplate engaging in ad writ- 
ing, should remember that the many 
great men who have written advertise- 
ments for a living did so in the early, 
not the late, portion of their careers. 


Mr. J. L. WATSON, manager of the 
Houston (Texas) Post, writes, August 
14th: ‘*The Postis much more proud 
of its real (circulation) figures of 1,883 
copies for 1893 (guaranteed in the Di- 
rectory) than it would be of an alleged 
25,000.” 





THE publishers of the Commercial- 
Appeal, the only morning paper in 
Memphis, Tenn., say that since they 
purchased the Afppeal-Avalanche and 
consolidated under the above name, 
the circulation of the Daily has been 
18,000 ; Sunday 20,000 ; and Weekly 
52,000, 





ADVERTISEMENT designers are in- 
vited to send in designs for an adver- 
tisement of PRINTERS’ INK in space of 
one page. The designer's name may 
be as conspicuous as the advertisement 
of Printers’ INK. If not used, the 
design will be returned. If approved, 
it will appear in PRINTERS’ INK, and 
not elsewhere. The object is to give 
advertising designers a chance to bring 
specimens of good work before the 
public without cost. 


ACCORDING to the Denver 7imes- 
Sun, in a number of localities in Col- 
orado daily or weekly Populist papers 
have been started with no other re- 
sources than the State advertising. 
Newspaper proprietors who have de- 
voted years of hard work toward cre- 
ating a field and building up a busi- 
ness and means of livelihood, find 
themselves encroached upon by al- 
leged newspapers started with the 
money of the State solely to do the 
work of the Populist party. 
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It is, perhaps, not generally knowa 
that some of the New York dailies owe 
a considerable portion of their circula- 
tion to various local beaneries and 
lunch rooms. It is said that half the 
total number of copies printed of one 
paper are presented to the patrons of 
the various restaurants of the cheaper 
sort. 


IN BONDAGE NO LONGER. 


The Chicago 7imes has withdrawn 
from the ‘‘local publishers’ associa- 
tion” and is now free to act in anything 
that will promise business to the paper. 

oe 


IT’S NO GOOD TO ASK. 


Advertising reduced to its lowest terms is 
merely asking people for their trade.—Mur- 
physboro (1il.) Independent. 

If it does nothing but ask people for 
their trade it must be mighty poor ad- 
vertising. When a man decides to 
purchase some article he has seen ad- 
vertised, it is not because he has been 
asked to purchase it, but because a 
perusal of the ad has convinced him 
that it is one of the very things he 
needs. 


A RESULT OF WOOD PAPER AND 
CHEAP POSTAGE. 














The advertising manager of Lane’s 
(formerly Allen s) List explains, 
below, how it is that a _ circula- 
tion of a million to-day may be re- 
duced to a quarter of that number to- 
morrow. This is a condition brought 
about by cheap postage and wood 
paper. It is said to be the practice of 
many of the agricultural papers never 
to cut off a subscriber so long as he is 
alive. A portion of those retained on 
the list will eventually pay, and the ad- 
vertising attracted by the great circula- 
tion covers any loss from subscriptions, 
If the postal laws permitted, it would 
be quite possible to supply every Amer- 
ican farmer with a better agricultural 
paper than exists to-day, without any 
charge for subscription ; and the pub- 
lisher might make a fortune every year 
out of the advertisements he would 
secure, 
Lane’s List, 
Successors to Allen’s List, 
S. W. Lane & Co., Publishers. 
Aucusta, Me., Aug. 14, 1894. 

Editor of Printers’ Ink: 

Dear S1tr—A prominent advertising agent 
writes me that he a oe why we 


only g ion 250,000 a 
month i in Lane’s List ‘when the Alles s Lists 
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which we succeed, guaranteed a million; and 
says that the natural inference is that the 
Allen Co. either failed to give their guaran- 
teed circulation of that number or eise three- 
fourths of it was sample copies, 

Perhaps this may occur to others, and as 
either conclusion is er and does a great 
injustice, not only to the Allen corporation, 
but incidentally to every other publication 
giving any such guarantee, I think I had bet- 
ter fully explain the precise status of the 
case, 

Perhaps no living person is better ac- 
quainted with the Augusta papers than my- 
self, having been connected with several of 
the publishers, and, as postmaster of Au- 
gusta, brought into intimate relations with 
every publishing house here. I desire to say 
that the greatest misapprehension exists in 
the advertising world regarding these papers. 

In relation tothe Allen List, I can testif 
that their papers have been sent in full 
measure for years. At the time of their 
closing they had over a quarter of a million 
paid-in-advance subscriptions, which they 
were obliged to have filled somewhere. It is 
to this list of names that the Lane's List is 
sent and on which their guarantee is based. 
For many years, as I understand it, the Al- 
lens have retained subscriptions on credit, 
collecting regularly and periodically. I know 
of no papers, outside a few metropolitan pa- 

rs, that do not pursue exactly this course. 

fa paper is to be condemned for keeping 
credit subscribers, whom it knows pa when 
asked, then every country paperin t e United 
States, to speak generally, is to be con- 
demned. Almost every newspaper I take is 
sent to me on this plan, and I think every one 





is paid promptly on presenting the bill. If 
eas of 


the success of this plan has been proven, and 
Mr. Allen was able to retain his subscrib- 
ers by advancing credit until he rendered an 
account, there certainly can be no reason for 
outside criticism. 

The Allens have never concealed this, and 
I cut from the Family Herald the follow- 
ing, which appeared in their papers in their 
terms to subscribers: ‘* The subscription 
price of each of our periodicals is payable in 
advance; this is never pressed, however, with 
our preferred list of true and honorable old 
subscribers. We like to regard such as 
friends, and we do.” 

But supposing that, as is the case, Mr. 
Lane prefers to take only these paid-in-ad- 
vance subscribers, fill out their subscription 
contracts, and leave the entire credit list 
subject to future adjustment, avain adding 
them as renewals are obtained. Why should 
it raise criticism so long as he gives what he 
claims for circulation? I know for a fact that 
in ten years’ acquaintance with the Allen 
business, both officially and, as one might 
say, watching a competitor, they have given 
their circulation squarely and fairly, and have 
invariably done as they agreed as to the nume 
ber mailed. 

Just a word in closing. It is common on 
seeing the prosperity of Augusta publishers to 
say it is owing to special postal privileges 
granted here. ‘he fact that every expense is 
less than in a city, and that the very saving 
effected on a big business wi!] more than 
make a profit to what in a large city would 
be a losing venture seems to escape the no- 
tice of these critics, We get cheaper rent, 
better help at lower salaries, and less ex- 
penses every way; while we have every fa- 
cility for business that can be obtained any- 
where. Remembering my own experience, 
and knowing that of other postmasters here, 
I can add that no other office in the country 
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is so eternally and vigilantly watched by the 
Post-Office Department as that at Augusta, 
Maine. Complaints trivial in themselves, 
criticisms of less successful publishers in 
other places, and the very fact that a post- 
office in a city of ten thousand inhabitants 
has attained a position sixth or seventh in the 
United States in mailing of second mat- 
ter, naturally brings the office into promi- 
nence and into the constant notice of postal 
officials, The records of the many investiga- 
tions of this post-office by inspectors of every 
political bias and belief will bear me out in 
saying that this post-office not only does not 
give any special privileges, but that, on the 
contrary, the utmost vigilance and adhesion 
to the strict letter of the law have character- 
ized it and the Post-Office Department for 

ears. I do not say that mistakes have not 

en made; but where error has crept in it 
has quickly been detected and stopped, and 
this is just as true of the offices in ashing. 
ton, New York and Boston as at Augusta. 
No publishers in the world desire a clear 
second-class postal law, one that cannot be 
misconstrued, misapplied or evaded, any 
more than those at Augusta. 

Very ny ours, 
ALTER D., STINsoN. 
Advertising Manager Lane’s List. 


LET THE NON-O., K.’S BEWARE. 
Any agent, canvasser or firm will confer on 
us a favor by reporting to us any firm adver- 
tising with us that is not O. K.— Union Agent. 


——_+o>__—_. 
PROFITABLE GENERAL ADVERTISING. 
‘* General ”’ Coxey is now filling lecture en- 
gagements in Ohio at $100 per night. He is 
able to get this price because of the advertise- 
ment his march to Washington gave him,— 
Cumberland (Md.) Independent. 


INSULTING THE PRESS. 
Propositions received from foreign adver- 
tisers are often insultingly low.—Nebraska 
£ditor. 
But, like the waiter, the publisher 
generally pockets the insult. 





TESTIMONIAL. 


Dear Sir—After the first bottle of your 
medicine was gone, I slept better. 
SAMUEL SHOTT. 
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TOO TRUTHFUL AD WRITER'S FATE. 


‘It isa curious thing,’’ said the Man With 
the Brindle Beard, ** how Nature gets back 
at some people. I was inquiring about a 
man I used to know to-day, and I learned 
sone facts about him that make me think 
that this same Nature appreciates a practical 
joke as well as anybody. This was a grim 
sort of a practical joke, to be sure, but that is 
what it was, and nothing less. 

‘| knew this fellow well. He was assmart 
as they make them. He used to be a writer 

a newspaper, and one day he quit that 
siness and went writing advertisements. 
ic had a bright and original way of putting 

ings, and he along famously. Finally a 
i. patent-medicine man came to him and of- 

red him a job at $10,000 a year to write his 

vertisements, My friend o_o at the 
hance. He went over to the factory and 
rote advertisements for ten years. I suppose 
| that time he told of 10,000 miraculous cures, 

‘The medicine he was booming was a 
kidney cure. He wrote books about it. He 
invented new kinds of newspaper advertising, 
and, being an enthusiastic sort of a chap, he 
began to think that the stuff he wrote was the 
tr:th. He would sit down and write of some- 
body in Cass County, IiJ., who had been on 
the verge of the grave for thirty-seven years, 
This man, he would state, happened to finda 
scrap of newspaper containing an advertise- 
ment of the famous Blank Kidney Cure, and, 
although he had no faith in doctors or in 
patent medicines, was persuaded by his wife 
to buy a bottle in the hope of prolonging his 
life a few weeks. He took four bottles and is 
now working in a stone quarry, entirely cured, 
and weighing 213 pounds, After he had fin- 
ished this he would believe it was true. 

‘* As I was saying, he did this sort of thing 
for ten years. e cured, on paper, people all 
over the known world, and in some parts of 
Canada. Then, what do you suppose hap- 
pened to him?” 

** Retired on his fortune, I suppose,” 
the Man With the Duck Trousers, 

‘* No; he died of a disease of the kidneys.” 
—Buffalo Express. 
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DELUGED WITH ANSWERS, 


“THE SOUTHERN TOBACCO JOURNAL.” 
Winston, N.C., Aug. 16, 1894. t 
Editor of Prixters’ Ink : 

I can vouch for the drawing power of an 
ad in Printers’ Ink. I have fad a six-line 
ad in one issue which is to run e, o. w. for ten 
weeks, Upto this time I have been deluged 
with answers to the ad, so much so that we 
have been compelled to have printed answer 
issued to mail to all. The one insertion has 
given me all the replies I want. 

H. E, Harman, 


ow 


AT SEA WITHOUT IT, 


“Bic Four Route.” ) 
The Cleveland, Cincinnati, Chicago & St. | 
Louis Railway Co. 
Office of Passenger Traffic Manager. 
CincinnaTl, O., Aug. 14, 1894. J 
Editor of Printers’ Ink: 

I have your issue of August 8th, and am 
glad to notice article on page 201, headed: 
“Not in it.”” This head-line is very appro- 
priate, for certainly we do not consider any 
newspapers ‘* in it’ who are not represented 
in your Directory, which is our established 
authority for ing advertising contracts. 
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With our extensive advertising arrangements, 
covering the entire country, we would be 
entirely at sea, were it not for the valuable 
information contained in The American 
Newspaper Diréctory. 
Yours truly, E. O. McCormick, 
Pass. Traffic Mgr. 


_+or—__——_ 
THE SOUTH IS ALL RIGHT 
Cuartotre, N. C., Aug. 16, 1894. 
Editor of Printers’ Inx: 
There are a number of towns in Virginia 
and North and South Carolina without news- 
pers where there are splendid openings for 
right young men with a little capital to esta! 
lish weekly papers. The South has hardly 
felt the depression, her factories are al) run- 
ning and the country is building up and de- 
veloping generally, The x64 crops of meat, 
corn and cotton will be the largest the South 
has ever grown, the cotton crop being esti- 
mated at 8,900,000 bales. More cotton facto- 
ries are building at many points, andthe South 
is beginning to manufacture fine goods as suc- 
cess!ully and cheaply as she did coarse cloths, 
Several Massachusetts factories have planned 
to move tu this *‘ coming country.” 
Yours very truly, 
SouTHERN NEWSPAPER UNION, 
C. S. Donaldson, Mgr, 


A “*SACRILEGIOUS” AD, 


Tue Avsert F, Remy Co., 
Importers and Wholesale Grocers. 
MANSFIELD, O., Aug. 17, 1894. 
Editor of Printers’ Ink : 

I inclose herewith an advertisement from 
the New Christian Quarterly. 1 think it is 
in poor taste, as it would lead one to imagine 
that the advertiser's furnaces must be ** hot- 
ter than hades.” To insert it ina religious 
paper is sacrilegious and utterly bad. 

E. Hopkinson, 





Good Bye 
The FRONT RANK’S Too Hot 
We're Goin’ Home. 


Tried and Found True. 


CBerwnee «0d thew whe se: « tee! Meme ot Paple consrection 
eornomical  twel and free trom gar vad dum =i! dnd thea PRONT RANK tbe 
fem end cheapest Write fur » Catalague and Torme ro Dealers 


Front Rank Steel Furnace Company 
713-718 North Main St.. 


ST. LOoviIS. MO. 
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A LEGITIMATE SEQUENCE. 
The following signs a by the roadside 
in Westchester County, ew York: 





TRY OUR CLAMS. 
to CENTS A DOZEN. 








TRY OUR ICE COLD BUTTERMILK. 
5 CENTS A GLASS. 














PREPARE TO MEET THY GOD. 








A SERIOUS OBJECTION. 

There is only one objection we can find to 
Printers’ Ink, and that is the ‘‘ make-up.” 
We find it impossible to make a “clipping” 
of an article without spoiling something in- 
teresting on the reverse side.—7Zyler (7ex.) 
Harpoon, 

A HOOSIER EDITOR'S COUPON. 

Journals with coupons are all the rage now. 

Every one has'em. Here is ours: 
CUT THIS OUT. 

THIS COUPON, accompanied by $1 in 


cash, will entitle "the sender to the In- 
DIANA PHARMACIST for one year. 


It will also | the Editor to purchase 
one small roast of beef for his suffering 
family. 

NOW is the time to subscribe. 


—Indiana Pharmacist. 




















BOIL IT DOWN. 


Concentrate into as few words as possible 
the meat and substance of the announcement 
~~ wish to make. Write your ads after the 
ashion of writing a telegram. First, write 
fully, without stint of words, what you want 
to convey ; then eradicate such words as can 
be spared without affecting the sense of your 
ad, Inthis way you will soon fall into the 
habit of writing crisp, pointed ads, with a de- 
cidedly curtailed vocabulary.—Clothier and 
Furnisher. 


ee 
SUGGESTION ae GLOVE DEALER'S 


Ececanr Aaray 





@lored Ki Idg 


ON, SALE 
VERY CHEAP. 


From the leaflet of the Adams Advertising 
Agency, of Lawrence, Mass. 





TRUE AND SWEET. 
Printers’ Ink: It's a genuine “ Cuckoo,” 
for its note is a true and a sweet one.—Dr. 
James H, Conway of Boston, 


PRINTERS’ INK. 





A MONUMENTAL ALTRUIST. 


From the August Number of the “ Monu- 
mental News,” 

WANTED-—Information as to the where- 
abouts of one Geo. A. Gunther, a marble cut- 
ter furmerly of Kansas cay and Leavenworth, 
who wrote me on Feb, 6 , that he and his 
wife were stranded in Chic: ‘go without means 
of support, and he was anxious to accept a 
year’s work with me; if I would send him $3; 
with which to pay his fare (which I did) he 
would come immediately. fear he has got 
lost in the shuffle and is unable to write for 
more money, Neither he nor the money have 
= appeared at my office. Any information 
ing him will thankfully received, or 

if you know of any other marble cutter who 
wants money to pay his fare to where he can 
get a good, steady job the year round, just 
mention my address. J. M. iNEY, Kitwin, 

ansas. 


a ———— 
SHOW WINDOW ADVERTISING. 

Window decoration for advertising purposes 
has of late years been carried to such a degree 
of perfection that it may be justly regarded as 
an art in which the highest success is attained 
by those who are endowed with the instincts 
and talents of true artists. If your store hz as 
not the best of show window arrangements in 
it to-day, orderthem changed before closing 
to-night, because you are losing valuable time 
in taking advantage of one of the best adver- 
tising mediums at your command, If your 
whole front is occupied with doors, if your 
windows are too hich for a good exterior view, 
if divided up into more than one large pane of 
glass, or not deep enough for a fine display of 
your most attractive goods, they are wrongly 
constructed and should be changed at once.— 
American Druggist. 


eset. antigen aed 
IN THE NEWSPAPER DIRECTORY. 

It may safely be asserted that no publisher 
who will take the necessary trouble—and it is 
very slight—need have any serious cause for 
complaint as to the circulation ratings either 
of his own or of his competitors’ publications. 
—The Fourth Estate. 


WELL SAID. 

Call on us when you are in town, and if we 
can't interest you in advertising specialties 
we can discuss the weather ; and it isn't any 
hotter than our determination to please you. 
Novelty Bureau, 


——+or—_—_———_ 

In 1775 there were in the entire country 37 
newspapers in circulation, Fourteen of them 
were in New England, four were in New York 
and nine in Pennsylvania. In Virginia aud 
North Carolina there were two each, in 
Georgia one, ¥ South Carolina three.—Mc- 
Master's Hist. 


ENGLAND has a pure food and drug law 
which seems to operate without any hardship 
to honest tradesmen. There is a wide gulf 
between a just and a merely inquisitorial 
law.—Grocery World. 


CHINESE printed matter reads upwards. 
Chinese advertisers insist upon a position at 
the bottom of the column, 


a 
ADVERTISING THAT PAYS. 


W OUNG lad summer hovel to secure 


be OUNG lady at eve 
| ape me o! . house or neighbor- 
4 2 nd cent. 


pre bey HAPPENCH HANCE CE, 78 
ee Courier. 
































50 cents a line; $100 a page; 25 per cent 
. Co.,7 New Cham st., N. ¥. | 
SWISS cr 
over 15, SCHWEIZER ZEI- 
PORTRAIT, 
POSTAL NOTES ABOLISHED. 
ING CARDS. Indispensable to a mail business. 


PRINTERS’ INK. 





Displayed Advertisements 
extra for specified position—if granted. 

RS [bi See cy Mechanical Engrav: Tag gg 7 
People in U. 8. ane =f only | 
by ri 0b A ion proved 

TUNG, 116 Fulton st. 

HALF-TONE SI 5 O 

Single col., ° 

CHICAGO PHOTO ENG. CO., 18 Madison. 
The only substitute that will accommodate or 
satisfy the people is our PATENT Corms Matri- 
Special imprint on cards free. Address for 
sam 
REVORD & CO., Dernorr, Micm. 
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Arthur’s«« ren pace 
for bot 

Peterson’s. 


Magazines. 
F. E. MORRISON, Adv. Mgr., 
500 TEMPLE COURT, N. Y. 








yeeaTion THIS PAPER 
HEN YOU WRITE. 


= me = 
ni —— Rite 


Printed ag Anythi 
mes Light, 8 H renge, Hank. 
Portable. “Im” In _use all 
nein Send for 
and 





over 








POPE RACK soe nny 
ST.LO 











[A SMALL MAN *° BIG B 
. CAN OPERATE IT 
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HOW 





iTS DONE 





TWO NEWSPAPERS THAT COVER KANSAS AND 
PAY DIVIDENDS TO THEIR ADVERTISERS. 


The Topeka Daily Capita 


TOPEKA, KANSAS. 


State Record established................++ 

Commonwealth established............... 

COTTE CEG cs dackcsvccivcs socccssves 1879 
(CONSOLIDATED 1889.) 





The only morning paper published at Topeka. 


The largest daily circulation in Kansas, S 


The Kansas Weekly Capital 
ano Farm Journal 
’ 

TOPEKA, KANSAS. 

The leading farm and family newspaper 


of Kansas. 
Reaches 1,000 Post Offices and every county 


¢ in the State. 


Is read by the best class of farmers. 


For Advertising Rates, address THE TOPEKA CAPITAL CO., TOPEKA, KANSAS. 
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WE KNOW 


THEY KNOW 
YOU KNOW 
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that our claims for THE TROY PREss are just, 
——> they can be substantiated. Ask Troy’s 
largest advertisers. 


the pose for results. Ask them—any or 
all—and i 


a good advertising medium you will always 
include in your list 


THE TROY PRESS. 


H. O’R. TUCKER, Troy, N. Y., 
Or HENRY BRIGHT, 11 Tribune Building, New York. 


ry >+>+-> +o +o + +o +o +o + H+ H+ + > + +See oo ooo oe 


} 
t 


} 


od 


L. 








326 


Time 
Is Coming 


soon when you will make your lists for 
Fall and Winter Advertising. 
You want good returns for money in- 
vested. To do this, Fe ae must be 
used in making selections of good-paying 
mediums. 
JUDGMENT and EXPERI- 





You lack 
ENCE if you leave 


The National Tribune 


off your list. 

Have you ever tried it? It’sa paying 
medium, as most general advertisers 
know. Some have been with us ten 
years, which is proof of a good thing. 

Can we interest you to the extent of 
an order? 

Send your advertisement afd let us 


give you an estimate on it, or send for 
rate card. 


THE NATIONAL TRIBUNE, 
Washington, D. C. 


Branch Office : 66 World Building. 
Byron ANDREWS, Manager. 
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PRINTERS’ 








INK. 


THE 





Established 


1878. 
BINGHAMTON 


Eight Pages, 
Seven Columns. 


LEADER. 


BINGHAMTON. N.Y. 


The DAILY LEADER, which has re- 
cently been reduced from $6.00 to $3.00 


per year, is the only Prenns Paper be- 
tween New York and Buffalo with the 
Associated and United ran- 


chises, selling for a penny. 


Circulation, 8,200. 


The DEMOCRATIC WEEKLY LEADER. 


| Reduced from $1.50 to $1.00 per_year. 
| Eight pages, seven columns. b- 


Esta 
lished 1869. Issued every Friday. 


Circulation, 6,500. 


The LEADER is sold in 150 towns and 
villages in New York and Pennsy!vania, 
and is the Best Advertising Medium in 
the United States. Address 


THE LEADER, Binghamton, N. Y. 


Office for Foreign Advertising, 
132 Nassau Street, N. Y. 
S. S. VREELAND, Manager. 





ANOTHER 
STRONG POINT 


OF THE 


Vickery and Hill List. 


An advertiser who, for a long time, de- 
clined to use our papers, claiming that 
they would not pay him, was finally in- 
duced to try aninsertion. He now uses 
large space in every issue. In a recent 
letter to us, he wrote that what particu- 
larly impressed him was that the “ curi- 
ous element” seemed to be almost en- 
tirely absent. Answers brought busi- 
ness. 

This is what shrewd advertisers are 
looking for: 


BUSINESS-BRINGING MEDIUMS. 


You ought to use our papers. 
Write for a few facts that will con- 
vince you. 
THE VICKERY & HILL CO., Augusta, Me. 








C. E. ELLIS, Special Representative, 
517 Temple Court, N. Y. City. 





OS + 


Toledo News. 


5,000 


WEEKLY. 








11,682 


DAILY. 








The NEWS is the only Toledo 
paper that is making any gains in 
circulation at this time. 

The policy of publishing a clean, 
independent, fearless paperis 
meeting with the approval and 
support of the intelligent and bet- 
ter element of Toledo’s population. 

The NEWS leads all other 
Toledo papers in local circulation. 

Put your ads in a successful 
newspaper and your advertising 
will be a success. 

The NEWS is Toledo’s most 
successful paper. 

For Terms, address the Home Office or 
H. D. LA COSTE, 

38 PARK ROW, 

NEW YORK, 


== == == == SSE SESE SE SSS TT = 


==== === se zee se ses ses ss sss ss zs =z = ==========4| 


: 
M 
3 
3 




































eS 


The 


Toledo 
Blade, 


Toledo, Ohio. 


DAILY EDITION, 


Over 15,000 


CIRCULATION. 
WEEKLY EDITION, 


Over 125,000 


CIRCULATION. 








For Advertising Rates in Either 
Edition, address 


THE BLADE, Toledo, Ohio. 


New York Office, 
33 TRIBUNE BUILDING. 


The HOUSEKEEPER, 


MINNEAPOLIS, MINN. 











PUBLISHED SEMI-MONTHLY. 


CIRCULATION, 
eS 123,000 BE 


Testimonial Namber Three. 
‘* HOUSEKEEPER.” 
GENTLEMEN: We wish to express our 
satisfaction to you for the good results 
which our advertisement has brought 








us. 
We shall certainly continue to keep 
your paper on our list. 
CoRNISH, CURTIS & GREENE Co., 
St. Paul, 
Dealers in Dair, Supplies. 


PAYS ADVERTISERS. 


For SAMPLE COPIES AND RATES, APPLY 
DIRECT, OR TO 
c. E. ELLIS, 
Special Representative, 
617 Temple Court, New York City. 














PRINTERS’ INK. 











Wheeling 
News__-~ 


EVENING 
SUNDAY 
WEEKLY 


Has a larger circulation than any 
other pap rin West Virginia, and a 
fifty per cent larger local circula- 
tion than any other paper in 
Wheeling. 

An advertiser recently placed an 
order with us for a year, costing 
him about $200. He is receiving 
good returns. On his last order his 
profit was $150. 
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There is no better 
medium in the field. 


Wheeling and locality is a good 
place in which to advertise. Let 
me give you further | articulars. 


C. E. ELLIS, Manager Foreign Advertising, 
517 Temple Court, New York City. 





at 


Business Sunshine 
is predicted by the business wise. 
Good time to plant seeds now. 
Looking to the preparation of 
advertisements for Magazines, 
Trade Papers and other medi- 
ums, I would be pleased to cor- 
respond with those contemplat- 
ing the subject. I offer the 
advantages of years of experi- 
ence and the benefit of concen- 
trated effort in one direction. 
My charges are commensurate 
with the work required. I’ve been 
particularly successful in attain- 
ing good results—through small 
booklets—about 8 pages, with 
illustrations. They cést about 
$75 for5,000 My office is con- 
veniently located—call or write. 
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The Scene Has Changed. 


Doubt and uncertainty have yielded to 
the steadily increasing conviction that 


Good Times 


are actually returning. Those who are 
wise will do everything to encourage 
popular confidence in future business 
prosperity. 

Of course, after so many months of 
depression and small business, we are 
each anxious to have a 


Large Share 


of the revival. 
active. Success never comes. 


be brought. We 


Must Advertise. 


Must be persistent in pushing our 
business to the front. A particularly 


Good Field 


is New England, because of the reviv- 
ing manufacturing industries ; and one 
of the very best mediumsthrough which 
to cover it thoroughly is the 


Saturday 
Telegram, 


MANCHESTER, N. H. 


To get it we must be 
It must 


Every advertiser who uses it is satis- 
fied with the returns. The circulation 
is large—averaged for 13 weeks: 


61,875 Copies Per Issue— 


paid subscribers—and the advertising 
rates low. 

If you do any general business of 
any nature in this territory you cannot 
afford to do without THE TELE- 
GRAM. 

Write, and I'll tell you how well it 
has paid other advertisers. 





. CE. ELLIS, 
SPECIAL REPRESENTATIVE, 
517 TEMPLE COURT, NEW YORK CITY. 


PRINTERS’ INK. 





MISSOURI 


ST. LOUIS 
CHRONICLE 


ae IN THE LEAD @ 





THE CHRONICLE FIRST. 


PRINTERS’ INK, a New York weekly 
journal for advertisers, George P. 
Rowell & Co., Publishers, May 30, 
last, published the following concern- 
ing St. Louis dailies: ‘‘In St. Louis 
the largest daily circulation is given to 
the Evening Chronicle, a large one- 
cent paper, delivered by carrier at six 
cents a week. It guarantees to its ad- 
vertisers a larger circulation than any 
other daily in the State and a larger 
paid circulation than the combined cir- 
culation of all other St. Louis afternoon 
papers. Next to the Chronicle comes 
the Republic, with more than 58,000 
circulation, and then the G/obe-Demo- 
crat, with more than 51,000, No in- 
telligent advertiser would think of neg- 
lecting any of these papers.” 


The Chronicle 


GUARANTEES TO 
ADVERTISERS: 


FIRST—A larger daily circulation 
than any other daily newspaper in 
the State of Missouri. 

SECON D—A larger circulation in the 
400 cities and towns surrounding 
St. Louis than any other daily 
newspaper. 





THIRD—A larger paid circulation 
than the combined circulation of 
all other St. Louis afternoon pa- 


Circulation, 75,000 Daily 


E.T. PERRY, 
Manager Foreign Advertising Department, 
63 Tribune Building, New York. 
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a SEPTEMBER 1894  “omtasont cocem | 


Copyright, 18%, by The Gannett & Morse Concern. 


$5 ALINE evr IT PAYS. 


That's Comfort. 


Space of us or of agents. The Gannett & Morse Concern, Publishers. Home Office, 
Augusta, Me. Boston, John Hancock Building. New York, Tribune Building. Lewis A. 
Leonard, Representative. 














FOR RATES OF 


ADVERTISING 


IN THE 





Boston —z-_ 
Street Cars 


WRITE TO 
UNION STREET RAILWAY ADVERTISING CO., 


Sears Building, Boston. 
Times Building, New York. ° 


M. WINEBURGH, - - PRESIDENT. 
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Colorado is not sleeping, but is ALIVE and awake. 
Nowhere in the Great West is there more ac- 
tivity than in Denver and Colorado. 


The Denver Times-Sun 


Stands first and foremost as the leading 
daily newspaper of the Rocky Mountain 
Region. Its circulation is fifty per cent 
larger than any other Colorado news- 
paper. It covers the State and Section 
thoroughly. 


The Colorado Weekly Sun 


Is the only big weekly between the Mis- 
sourt River and the Coast. It circu- 
lates in every State and Territory in the 
Union. 


If You Want To Reach 


The people of the West THOROUGHLY, econom- 
ically and judiciously, you should use these two } 
papers. Daily circulation 32,000 and Weekly 
30,000. Rates on application. Address 














THE DENVER TIMES-SUN, 


DENVER, COLO. 

















The Co-operative List 
of the C. N. U. is the 
oldest established in the 
United States. It offers 
you first-class service, it 
reaches a rich money get- 
ting,money spending class. 
It covers a district which 
can be covered in no other 
way. The standard of ex- 
cellence and of circulation 
of its papers is exception- 


ally high. 
CHICAGO NEWSPAPER UNION, 


10 Spruce St., 
NEW YORK. 


87 to 93 S. Jefferson St., 
CHICAGO. 


PRINTERS’ INK. 














A Few Well-known 
Advertisers 


WHO ARE USING THE LISTS OF 
THE C. N. U. 








Royal Baking Powder Co, 

C. I. Hood & Co. 

California Fig Syrup Co. 
World's Dispensary Med. Association. 
The Charles A. Vogeler Co. 
Radway & Co. 

Lydia Pinkham Medical Co. 
Dr. Donald Kennedy. 

W. L. Douglas Shoe Co. 

The Hostetter Co. 

E. T. Hazeltine. 

Dr. Kilmer & Co. 

Ely Bros. 

Sterling Remedy Co. 

Owen Electric Belt and Appliance Co, 
Dr. J. H. McLean Medical Co. 
Scott & Bowne. 

Cheney Medical Co. 

Indiana Mineral Springs Co. 
Chattanooga Medical Co. 

John W. Morris. 

Jewell Nursery Co, 

Madam Anna Ruppert. 
University of Notre Dame. 
Indianapolis Business University. 
Bradfield Regulator Co. 

Swift Specific Co. 

G. & C. Merriam Co. 

Patrick O'Farrell. 

Stowell & Co, 

S. C. Wells & Co. 

Oxford Manufacturing Co. 

A postal gets a catalogue. 























PRINTERS’ INK. 








over 400,000 homes 
THE LADIES’ WORLD 
is a household stand- 
ard. Your advertise- 


ment would receive a 
wonderful amount of 


attention in these 
400,000 homes. Think 
about the matter, get 
our estimate on space 
and see if you can do 
better, all points con- 
sidered. October will 
largely exceed 400,000 
copies. 


S. H. MOORE & CO., 


PUBLISHERS, 


New York. 
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There are 5,900,000 People 
In the District Tributary to 


PITTSBURGH. 


You Cannot 


Advertise This Vast Region 
Without Using 


The PITTSBURGH POST. 


THE POST is the Only Democratic Daily in Pittsburgh 
and the Only Democratic Paper in Western Penn- 
sylvania Issued Every Day in the Year. 
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Detailed Statement of Circulation, July, 1894. 


SUNDAY EDITION. 


July, lst week 
2d 
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does not divide its constitu- 
I I I E POS ency with any other paper. 
It has a Large Circulation in 


the Three States of Western Pennsylvania, Eastern Ohio and 
West Virginia. All the Money Makers in Pittsburgh Advertise 
in THE POST. They know its value. 
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New York Office: 85 Tribune Building, 
N. M. SHEFFIELD, Agent. 










PRINTERS’ INK. 





Tre Greatest 


SILVER CAMP Silver Setting 
Stee ® In a Sea of Silver! 


\ The yield of Leadville mines, 
1879-1804, in Gold, Silver 
\ and Lead, has been 


sro s103357000| ()PHI[R OF COLORADO! 

























1880 . 15,095,153.00 

1881 . 13,170,576.00 

1882 . 17,131,853.00 Ten of the Most Eminent 

1883 . 15,839,446.00 sat : ; 

1884 | 12/837,497.00 Mining Engineers Pronounce it the 

1885 . 12,357,662.00 

1886 . 13,750,733.30 LD FIELD 

1887 . 12,072,967.81 GREATEST GO 

1888 . 11,605,205.48 IN AMERICA! 
coe : eens sat nd, ih 

. . ° old, Silver, Iron, 

}1891 . 11,916,740.00 Mountains ° rire’ and Lead 


i} 1892 . 8,160,388.98 
} 1893 . 8,579,164.87 Six Large Smelters! 
A Score of Mills! 


—=@ j$jThree Transcontinental Railways! 


LEADVILLE 


Greatest INDUSTRIAL CENTER 


IN THE WEsT. 
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The vast territory of which it is the Commercial, Financial and 
Political Center, extending from Denver to Salt Lake City, a distance of 
over 700 miles, is completely covered by 


The Herald Democrat (ces) 
The Evening Chronicle (4-:exx0ox) 
The Carbonate Chronicle weeny 


UNDER ONE MANAGEMENT. 
Cc. C. DAVIS & CO., Proprietors. 
The Only Daily Papers in this Vast Region of unexampled Thrift and 


Industry, reaching Ten Counties Twenty-four hours ahead of all other 
journals. 





Ss. C. BECKWITH, 


Sole Eastern Agent, 
48 Tribune Build’g, New York. 509 The Rookery, Chicago. 
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Advertising = 
Agency = 


is one of the tools of business, and good 8° 
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business men use it just as they use the 9 
telephone and the typewriter—just as they 83 


OO 


use the railroads. 


OO 


The system in a good agency is as per- 
fect as that in a railroad. It saves time 


OO00O 


OO 


and money and it insures safety. The man 
going from New York to Boston doesn’t 
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care to run the engine. He merely wants 
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to “get there” as soon as possible. That’s 6° 
what an advertiser wants. If the railroad 3 

6 succeeds it must carry its passengers in 88 
OO Q 
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09 safety. 9 
99 R ; Q 
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